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Discussion of Producing and Influencing Mechanism of Psychological
Suggestion Information Based on Video Superimposing

GUO Xiae-yi, LAO Song yang, ZH ANG Gue- hua

(Science and Techmbgy on Infommation Systems Engineering Laboratory, Natioral Univ. of Defense Technology, Changsha 410073, China)

Abstract: In order to satisfy the potential demand of exerting a subtle psychological influence on the people of opponent country in
psychological warfare, an idea of psychological suggestion based on video superimposing (PSBOVS) was proposed in this paper. The
producing and influencing mechanism of suggestive information was analyzed from the psychology support and video basic. The model of
psychological suggestion effect process based on video superimposing was presented. The video modeling and parameter analysis were
camied out for nformation producing while psychology factors were considered. Then, the conternis and forms of suggestive information
were analyzed from the point of information received, noticed, understood and accepted. PSBOVS can provide the theoretical guidance
and decisn support on how to encode suggestive information and influence the psychology of people effectively.
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Fig. 1 Three stage psychological suggestion effect process model
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Fig.2 The superimposed object and video background
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Fig.3 Relation among video hiberarchy, encoding and decoding process of suggesive information
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